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Selection of Articles on Business Opportunities for 2008 Olympics
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BALFOUR, Frederik. Ambush In Beijing. Business Week, Issue 4076, March 24, 2008,
p.54-55.
(Retrieved from online database: Business Source Premier, EBSCOhost)

Brand awareness. China Economic Review Focus, December 2007, p.6-7.

BRYSON, Emily. What's on McDonald's Olympic-marketing menu. Advertising Age
(Midwest Region ed.), 79(9), March 3, 2008, p.10.
(Retrieved from online database : ProQuest 5000)
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Australian, April 08, 2008, p.4.
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November/December 2007, p.29-32.
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Location:

Newspapers and periodicals: Newspapers and Periodicals Section
9/F., City Hall Public Library

E-news & E-journals: Online Databases workstations

10/F., City Hall Public Library
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