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Effective marketing strategy empowers businesses to forge meaningful
connections with their target audience, elevate brand visibility, and cultivate
lasting brand value. This dynamic field has evolved rapidly, driven by
technological advancements and shifting consumer behaviors. Readers may
explore the development and changes of marketing through the library

collection and electronic resources.
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M HEGE 1 496 1028

SRS e (HMNEEE SRS ) o dbat - PEIESORERHARRL - 2006

M HESE 1 497.09 0054

HIEF ST

AEM (Goldfayn, Alex L.) o (tH & {LALASHRFAAY CIREESY © AE5 iphone ~ i & Kindle
17 H B4 nd (R BE 2 BR AV $5FA 2% = Evangelist marketing : what Apple, Amazon, and
Netflix understand about their customers (that your company probably doesn't)) ° Jb5% @ {B3EE
B Rrt - 2013 -

M HEGT 1 496.5 6073
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EHARFE » 2007 -
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M HEGE 1 496 1740



https://webcat.hkpl.gov.hk/lib/item?id=chamo:3748728&fromLocationLink=false&theme=WEB
https://webcat.hkpl.gov.hk/lib/item?id=chamo:2684232&fromLocationLink=false&theme=WEB
https://sls.hkpl.gov.hk/discovery-search/tc/itemdetails.html?ruleId=1610466094733922305&id=41926fbad63ed0334f145f5c7323e92c8123c37b&theme=System
https://webcat.hkpl.gov.hk/lib/item?id=chamo:3312612&fromLocationLink=false&theme=WEB
https://webcat.hkpl.gov.hk/lib/item?id=chamo:2793407&fromLocationLink=false&theme=WEB
https://sls.hkpl.gov.hk/discovery-search/tc/itemdetails.html?ruleId=1610466094733922305&id=c582054d607c08040ca9b79f382af57f983051ae&theme=System
https://webcat.hkpl.gov.hk/lib/item?id=chamo:151597&fromLocationLink=false&theme=WEB

Ay (Allen, Frederick.) o (fHMAECTT : mlOR[4EHFE(THH{EZT = Secret formula : how
brilliant marketing and relentless salesmanship made Coca-Cola the best-known product the

world) - &db ;@ Z8H 5 1996 °

M ZHESE 1 496 0774
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sTEAE S o (PRIESSE) - J05 © PEUEE RS H AL > 2006 -

M Zi2a8E 1 497,092 5602

SRR o (S 101 ¢ 5% Digital Marketing) ° &3 @ KEgHRH > 2017 - SUEP &+
= o ZEHE 1 497.09391 2644

M ZEE5E ¢ 497.09391 2644

SUEP &F&

F/EHund, Emily) - (fHC,&EFEF? . M4LEEZENMREEEM = The influencer
industry : the quest for authenticity on social media) ° ¥t @ KFERR:EE b » 2024 -

M ZHESE 1 496 0583



https://webcat.hkpl.gov.hk/lib/item?id=chamo:1026861&fromLocationLink=false&theme=WEB
https://webcat.hkpl.gov.hk/lib/item?id=chamo:3767482&fromLocationLink=false&theme=WEB
https://joyread.club/book/692d02321b8214001d05ef72
https://webcat.hkpl.gov.hk/lib/item?id=chamo:3767673&fromLocationLink=false&theme=WEB
https://webcat.hkpl.gov.hk/lib/item?id=chamo:2630395&fromLocationLink=false&theme=WEB
https://webcat.hkpl.gov.hk/lib/item?id=chamo:3499685&fromLocationLink=false&theme=WEB
https://hkpl.nblib.com/product/5199
https://webcat.hkpl.gov.hk/lib/item?id=chamo:3752586&fromLocationLink=false&theme=WEB
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HJE Phemey Pon - (JRE#HEE) - & FaxoUbL 0 2016
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FASO o (NIERURE: © HFEEIRE) - &8 BRSNS > 2013 -

M ZEYE 1 496.5092 1743



https://webcat.hkpl.gov.hk/lib/item?id=chamo:3386830&fromLocationLink=false&theme=WEB
https://webcat.hkpl.gov.hk/lib/item?id=chamo:3712690&fromLocationLink=false&theme=WEB
https://webcat.hkpl.gov.hk/lib/item?id=chamo:3752314&fromLocationLink=false&theme=WEB
https://webcat.hkpl.gov.hk/lib/item?id=chamo:3440785&fromLocationLink=false&theme=WEB
https://hkpl.nblib.com/product/6561
https://webcat.hkpl.gov.hk/lib/item?id=chamo:3423497&fromLocationLink=false&theme=WEB
https://hkpl.nblib.com/product/2891
https://webcat.hkpl.gov.hk/lib/item?id=chamo:3286477&fromLocationLink=false&theme=WEB
https://webcat.hkpl.gov.hk/lib/item?id=chamo:3287773&fromLocationLink=false&theme=WEB
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M ZHESR 1 496 4767

BAMEREEEES o (FELME ¥ &) o FE - FELEERER > 2015

M ZHEFE 496 2362

AR o (ALTTHY : AKRpEEH RS = Al marketing : a new vision for future business) ©
Bl FEEEIR D BIRAE] > 2024 ¢

M ZREGE 1 490 3482
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https://webcat.hkpl.gov.hk/lib/item?id=chamo:3718235&fromLocationLink=false&theme=WEB
https://webcat.hkpl.gov.hk/lib/item?id=chamo:3406831&fromLocationLink=false&theme=WEB
https://webcat.hkpl.gov.hk/lib/item?id=chamo:3746741&fromLocationLink=false&theme=WEB
https://webcat.hkpl.gov.hk/lib/item?id=chamo:3355592&fromLocationLink=false&theme=WEB
https://hkpl.nblib.com/product/2574
https://hkpl.nblib.com/product/5018
https://webcat.hkpl.gov.hk/lib/item?id=chamo:3337987&fromLocationLink=false&theme=WEB
https://webcat.hkpl.gov.hk/lib/item?id=chamo:3560045&fromLocationLink=false&theme=WEB
https://hkpl.nblib.com/product/4359

AMHEERE - (ERbSBHtE: REs - I ~ &F ~ TTHEREERTE) - adbm
QEFSRRIRL > 2025 -

M ZEYE 1 176.4 2600

OverDrive HWEFE ()

PIEE - (MFEH) - &8 5> 1982 -

M ZEE 496 0481

== o (AT ESE = Modern marketing method whole book ) ° i © FEHFRL
2005 -

M ZEYE 1 496.04 1298

FH5EEE (Chiu, Juanita) » (HEFIRFR : BRAEETER) - &8 - HAVERHILRAR
] 2020 -

M HEGE 1 496 4982
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https://webcat.hkpl.gov.hk/lib/item?id=chamo:3766990&fromLocationLink=false&theme=WEB
https://hkpl.overdrive.com/media/11523523
https://webcat.hkpl.gov.hk/lib/item?id=chamo:343&fromLocationLink=false&theme=WEB
https://webcat.hkpl.gov.hk/lib/item?id=chamo:2678990&fromLocationLink=false&theme=WEB
https://webcat.hkpl.gov.hk/lib/item?id=chamo:3608855&fromLocationLink=false&theme=WEB
https://sls.hkpl.gov.hk/discovery-search/tc/itemdetails.html?ruleId=1610466094733922305&id=dfc500d4e5160097b362517d2becb54d7e6dae61&theme=System
https://webcat.hkpl.gov.hk/lib/item?id=chamo:2375018&fromLocationLink=false&theme=WEB
https://hkpl.overdrive.com/media/11523523
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HIEF ST

SREIAE o (RHRFEIACITTINE. « — KRR "HITIHEZSC ) FERDH RHr e B T8
Higm )R - 5L ¢ BAHAR - 2024 -

M ZHEGE 1 496 8789

BOCT e (VS - BB i) - dbat ¢ JDRURERHAREE » 2021

HIEPETH
BERE - OIS« FTE Mg 50 B / @R, ZP—&%E.) - &8 @ &K H

kL, > 2012

M HEGE 1 496 6636

BIRT o (PESEVESS2ECEE = Brands marketing / BUIRTFIE.) o BN @ BEAACR -
2003 °

M ZELE ¢ 496.092 3113

Applegate, Edd. 7he rise of advertising in the United States . a history of innovation to 1960.
Lanham, MD: Scarecrow Press, 2012.

m. Call no.: 659.10973 APP

Brown, Stephen. Marketing - the Retro Revolution. London: SAGE Publications, Limited, 2001.

I!!-l Call no.: 658.8 BRO

ProQuest Ebook Central



https://sls.hkpl.gov.hk/discovery-search/tc/itemdetails.html?ruleId=1610466094733922305&id=5aae1bd9b3abf2a674e482648710b20f94b6b5a6&theme=System
https://webcat.hkpl.gov.hk/lib/item?id=chamo:3355592&fromLocationLink=false&theme=WEB
https://sls.hkpl.gov.hk/discovery-search/tc/itemdetails.html?ruleId=1610466094733922305&id=57c359b0da5c51747c26f79c5a17e9648700b3b8&theme=System
https://webcat.hkpl.gov.hk/lib/item?id=chamo:3355592&fromLocationLink=false&theme=WEB
https://webcat.hkpl.gov.hk/lib/item?id=chamo:2503863&fromLocationLink=false&theme=WEB
https://webcat.hkpl.gov.hk/lib/item?id=chamo:3265078
https://webcat.hkpl.gov.hk/lib/item?id=chamo:2061882&fromLocationLink=false&theme=WEB
https://sls.hkpl.gov.hk/discovery-search/tc/itemdetails.html?ruleId=1610466094733922305&id=ff1c024fc8b851a243aebb82a0538a0ccf7b9cf8&theme=System

Diamond, Stephanie and John Haydon. Facebook Marketing For Dummies. Hoboken, NJ : For
Dummies, 2018.

m- Call no.: 658.872 HAY

eBooks on EBSCOhost

Essex, Andrew. 7he End of Advertising: Why It Had to Die, and the Creative Resurrection to
Come. New York: Random House Publishing Group, 2017.

OverDrive eBooks

Finch, Lloyd C.. Telemarketing : applications and opportunities. Menlo Park, CA: Crisp
Publications, 1995.

m- Call no.: 658.853 FIN

Gil, Carlos. 7he end of marketing : humanizing your brand in the age of social media. London;

New York, NY: Kogan Page Inc, 2022.

m. Call no.: 658.8 GIL

Harvard Business Review. HBR'S 10 Must Reads for Sales and Marketing Collection (5 Books).
Boston, MA: Harvard Business Review Press, 2020.

eBooks on EBSCOhost

Hempshell, Mark. How to write sales copy that really sells!. London: Thorsons, 1992.

m. Call no.: 658.82 HEM



https://webcat.hkpl.gov.hk/lib/item?id=chamo:3518777&fromLocationLink=false&theme=WEB
https://sls.hkpl.gov.hk/discovery-search/tc/itemdetails.html?ruleId=1610466094733922305&id=f5f5ff00b7de7a6210add8323b3cc9e0d13b178d&theme=System
https://hkpl.overdrive.com/media/3071211
https://webcat.hkpl.gov.hk/lib/item?id=chamo:1325536
https://webcat.hkpl.gov.hk/lib/item?id=chamo:3650487
https://sls.hkpl.gov.hk/discovery-search/tc/itemdetails.html?ruleId=1610466094733922305&id=d41ada073ca6e229c8f38214f89e9a02197523b0&theme=System
https://webcat.hkpl.gov.hk/lib/item?id=chamo:857761

Houlind, Rasmus. Make 1t all about me : leveraging omnichannel and Al for marketing success.

London: LID Publishing Limited, 2019.

m- Call no.: 658.87 HOU

Hund, Emily. 7%e influencer industry : the quest for authenticity on social media. Princeton, NJ:

Princeton University Press, 2023.

m. Call no.: 658.872 HUN

King, Katie. A/ strategy for sales and marketing : connecting marketing, sales and customer

experience. London; New York, NY: Kogan Page Inc, 2022.

m- Call no.: 658.8 KIN

Knightley, M. 7he complete guide to home mail order. London: King fisher Books, 1974.

m. Call no.: 658.872 KNI

Kotler, Philip, Hermawan Kartajaya and Iwan Setiawan. Marketing 3.0: From Products to

Customers to the Human Spirit. Hoboken, NJ: Wiley, 2010.

m- Call no.: 658.8 KOT

O’Reilly for Public Libraries

Kotler, Philip, Hermawan Kartajaya and Iwan Setiawan. Marketing 4.0 . moving from traditional

to digital. Hoboken, NJ: Wiley, 2017.

m- Call no.: 658.8 KOT

O’Reilly for Public Libraries

10



https://webcat.hkpl.gov.hk/lib/item?id=chamo:3577366
https://webcat.hkpl.gov.hk/lib/item?id=chamo:3708740
https://webcat.hkpl.gov.hk/lib/item?id=chamo:3668721
https://webcat.hkpl.gov.hk/lib/item?id=chamo:776497
https://webcat.hkpl.gov.hk/lib/item?id=chamo:3101331&fromLocationLink=false&theme=WEB
https://sls.hkpl.gov.hk/discovery-search/tc/itemdetails.html?ruleId=1610466094733922305&id=b747067deddba0b138d948d5dd0a1dac4e0e63ec&theme=System
https://webcat.hkpl.gov.hk/lib/item?id=chamo:3461133&fromLocationLink=false&theme=WEB
https://sls.hkpl.gov.hk/discovery-search/tc/itemdetails.html?ruleId=1610466094733922305&id=2bc935be508d974a04b54d05d7a4882bdd1fb8a2&theme=System

Kotler, Philip, Hermawan Kartajaya and Iwan Setiawan. Marketing 5.0 : technology for humanity.
Hoboken, NJ: Wiley, 2021.

m. Call no.: 658.8 KOT

O’Reilly for Public Libraries

Kotler, Philip, Hermawan Kartajaya and Iwan Setiawan. Marketing 6.0 . the future is immersive.

Hoboken, NJ: Wiley, 2024.

4
L)

Call no.: 658.8 KOT

O’Reilly for Public Libraries

Krasniak, Michelle. Social Media Marketing All-in-One For Dummies. Hoboken, NJ: For
Dummies, 2025.

O’Reilly for Public Libraries

Pemberton, Jack. Artificial Intelligence, Real Profits:Mastering ChatGPT-4 for Business
Marketing. La Vergne: eBooklt.com, 2023.

OverDrive eBooks

Phillips, Kim Walsh. Ultimate Guide to Instagram for Business. Irvine, CA: Entrepreneur Press,

2023.

m. Call no.: 770.28553 WAL

OverDrive eBooks

Phillips, Michael, Mary Randolph and Salli Rasberry. Marketing without advertising. Berkeley,
CA: Nolo, 1997.

eBooks on EBSCOhost

11



https://webcat.hkpl.gov.hk/lib/item?id=chamo:3661887&fromLocationLink=false&theme=WEB
https://sls.hkpl.gov.hk/discovery-search/tc/itemdetails.html?ruleId=1610466094733922305&id=4df66ef3373f21d3eca884a7db630584819dbdc5&theme=System
https://webcat.hkpl.gov.hk/lib/item?id=chamo:3733937&fromLocationLink=false&theme=WEB
https://sls.hkpl.gov.hk/discovery-search/tc/itemdetails.html?ruleId=1610466094733922305&id=03171d43f2a231879d51eb96938477d0aa90a1c4&theme=System
https://www.hkpl.gov.hk/tc/e-resources/mmis/disclaimer?resourceId=180265&targetUrl=https%3A%2F%2Flearning.oreilly.com%2Flibrary%2Fview%2F~%2F9781394318759%2F%3Far
https://hkpl.overdrive.com/media/9917722
https://webcat.hkpl.gov.hk/lib/item?id=chamo:317239
https://hkpl.overdrive.com/media/9194909
https://www.hkpl.gov.hk/tc/e-resources/mmis/disclaimer?resourceId=7574&targetUrl=https%3A%2F%2Fsearch.ebscohost.com%2Flogin.aspx%3Fdirect%3Dtrue%26scope%3Dsite%26db%3Dnlebk%26db%3Dnlabk%26AN%3D10281

Reichert, Tom. 7%e erotic history of advertising. Amherst, N.Y.: Prometheus Books, 2003.

m- Call no.: 659.109 REI

Roetzer, Paul. Marketing artificial intelligence : AL, marketing, and the future of business. Dallas:

TX: Matt Holt Books, 2022.

m. Call no.: 658.800285 ROE

Rowles, Daniel. Mobile marketing : how mobile technology is revolutionizing marketing,

communications and advertising. London; Philadelphia, PA: Kogan Page, 2014.

m- Call no.: 658.872 ROW

Scott, David Meerman. 7%he new rules of marketing & PR . how to use content marketing, Al,
social media, podcasting, video, and newsjacking to reach buyers directly. Hoboken, NJ: Wiley,

2024.

m. Call no.: 658.872 SCO

Shear, Richard, Mark Kingsley and Debbie Millman. A History of Brands. Beverly, MA:
Rockport Publishers, 2025.

O’Reilly for Public Libraries

Singh, Shiv. Marketing with Al For Dummies. Hoboken, NJ: For Dummies, 2024.

OverDrive eBooks

Sterne, Jim. Artiticial Intelligence for Marketing. Hoboken, NJ: Wiley, 2017.

4
L

Call no.: 658.800285 STE

O’Reilly for Public Libraries

12



https://webcat.hkpl.gov.hk/lib/item?id=chamo:2436945
https://webcat.hkpl.gov.hk/lib/item?id=chamo:3733324
https://webcat.hkpl.gov.hk/lib/item?id=chamo:3330193
https://webcat.hkpl.gov.hk/lib/item?id=chamo:3754706
https://www.hkpl.gov.hk/tc/e-resources/mmis/disclaimer?resourceId=180265&targetUrl=https%3A%2F%2Flearning.oreilly.com%2Flibrary%2Fview%2F~%2F9781394318759%2F%3Far
https://hkpl.overdrive.com/media/11100590
https://webcat.hkpl.gov.hk/lib/item?id=chamo:3488957&fromLocationLink=false&theme=WEB
https://sls.hkpl.gov.hk/discovery-search/tc/itemdetails.html?ruleId=1610466094733922305&id=b02f2f60427140770a9eb6f20849108ada37acb9&theme=System

Sweeney, Russell C. Coming next week : a pictorial history of film advertising. South Brunswick:

A.S. Barnes, 1973.

m- Call no.: 659.1 SWE

Sweezey, Matthew. 7he Context Marketing Revolution . How to Motivate Buyers in the Age of
Infinite Media. Boston, MA: Harvard Business Review Press, 2020.

m. Call no.: 658.8343 SWE

eBooks on EBSCOhost

Tasgal, Anthony. 7he Classical Marketing Book. London: LID Publishing, 2025.

eBooks on EBSCOhost

Thorley, Nigel. Jaguar : marketing the marque : the history of Jaguar seen through its advertising,
brochures and catalogues. Somerset, UN: Newbury Park, Calif: Haynes Pub; North America,
2006.

m- Call no.: 629.2222 THO

Tiwari, Sunil and Richa Tiwarl. Marketing Fundamentals: Reaching Your Target Audience.

Burlington: Arcler Education Inc, 2024.

ProQuest Ebook Central

Venture, Nathan D. /ntelligent Influence: Al-Enhanced Marketing Strategies for Global Success.
La Vergne: eBooklt.com, 2024.

OverDrive eBooks

13



https://webcat.hkpl.gov.hk/lib/item?id=chamo:769868
https://webcat.hkpl.gov.hk/lib/item?id=chamo:3611016&fromLocationLink=false&theme=WEB
https://www.hkpl.gov.hk/tc/e-resources/mmis/disclaimer?resourceId=7574&targetUrl=https%3A%2F%2Fsearch.ebscohost.com%2Flogin.aspx%3Fdirect%3Dtrue%26scope%3Dsite%26db%3Dnlebk%26db%3Dnlabk%26AN%3D2196469
https://www.hkpl.gov.hk/tc/e-resources/mmis/disclaimer?resourceId=7574&targetUrl=https%3A%2F%2Fsearch.ebscohost.com%2Flogin.aspx%3Fdirect%3Dtrue%26scope%3Dsite%26db%3Dnlebk%26db%3Dnlabk%26AN%3D4302124
https://webcat.hkpl.gov.hk/lib/item?id=chamo:751005
https://sls.hkpl.gov.hk/discovery-search/tc/itemdetails.html?ruleId=1610466094733922305&id=ce320a2c262887f6591044d8490d1658979aa6af&theme=System
https://hkpl.overdrive.com/media/10536070

Venture, Nathan D. 7he Art of Persuasion:Marketing ANYTHING in the Digital Age. La Vergne:
eBooklt.com, 2024.

OverDrive eBooks

Yasuda, Takashi. Marketing : Manga for Success. Hoboken, NJ: Wiley, 2023.

eBooks on EBSCOhost

14



https://hkpl.overdrive.com/media/10611565
https://www.hkpl.gov.hk/tc/e-resources/mmis/disclaimer?resourceId=7574&targetUrl=https%3A%2F%2Fsearch.ebscohost.com%2Flogin.aspx%3Fdirect%3Dtrue%26scope%3Dsite%26db%3Dnlebk%26db%3Dnlabk%26AN%3D3598563

EFENE

e-Databases

2B China Academic Journals Full-text Database (CJFD)

AREIEFETE L H 1994 425 PR ARAVE T3 2SO - sz SC8 ~ BES - 5 BUG
HE AR BEEE g R - LOFBVEH - BERIE - TR - RS - BEEwE - T
{5 SRS A -

It offers access to thousands of full-text journals published in the Chinese Mainland dating
back to 1994. The subjects covered include literature, history, philosophy, politics, military
affairs, law, education and sociology, economics and management, basic sciences,
engineering and technology, agriculture, medicine and hygiene, electronics and
information science.

{EAHHEE Location:
1. & HH#EH Remote Access
2. FBETULEEEE MATE FEEZEEE Hong Kong Central Library and All Major Libraries

P o (EQEPRENEGEFRENEZESNT) - ( EEEMEGHE) - 2020 F5 5
HH -

JUERS ~ SAPTE - R o (ARG TE S AT TR B S ) o (PEIR
BEE) > 2025 FESH -

PReblE - CEHEEmAVE SRR ) o (BSREUERTTE) - 2020 F5 16 34
SIS - CAEHVEHE - IEERRES) o (HBHETSEER)) - 2020 F5 8 1 -
iR o (AN TERER 7 N EEEIEEEHIRREHRE) - (RAEE) > 2025 F5 120 -

B ~ FU/NER ~ EAOR o OrERaEREE T T/ NSRS 2 i S5 R RIS AT 78 —— LUNAREE &5
RBl) o (L7EEE) > 2025 FH 5 -

i o (BT RIS PRSI TARRST) - (TEIEEEREIE) > 2025 55 20 1 -

5 M - (BT B MEE S HEERERHVEGTI) - (ZERUBEER) - 2022
3

Eald o (MRS ER TS 2R BB ) - (BRAREEE) - 2024 5
F8HA -

REAZE ~ fE Vg o (EHEGEEBEERIEZRMYELE) o (FUNESEEBEERE(EAT)) -
2020 55 7 3
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https://www.hkpl.gov.hk/tc/e-resources/e-databases/keyword/China%20Academic%20Journals/all/1
https://www.hkpl.gov.hk/tc/e-resources/e-databases/keyword/China%20Academic%20Journals/all/1

gz o (BbeEd - ALErREMEESRIERER S ) - (RREBZE) 2025 4
20

BRE - (EQEEZHEERSEANEFREE AR E) - (BEEAE) > 2025 F5 14
H o

PRREERE - (B E A2 AR R Rl s ebtge ) o (REal) > 2024 55 4 3]

FER ~ EFEEE - FREE o (L EREERN R A SO BB — — R B R bl &
FEEEEE) o (JMNEEUREER) - 2023 56 5 HY -

BEIE TR - (EREEEnEE B - Fifloglyr ~ Ao muE s g ) o (Hritgss
ttEry) - 2025 4 o

BESE o O MR UERRE DT S B oS ) - (REIRAUE) - 2024 55 19 3 -

TEL o (MR ENE R NSRS o GRAER) - 2025 F5 165 -

Bl o ([EEE RS ERES) o RECEHEIEH)) > 2007 555 27 1 -

fEEIE - (CHrHBEHGUE S TS I n Pk Bl ERs ) - CGRAREENTT) - 2025 F5

E@%ﬁ%%ﬁﬁﬁ¢ﬁ%ﬁ@——%ﬁ%%ﬁit%%ﬁ%ﬁ>°<%@%@ﬁ%ﬁ%ﬂ
E2)) > 1995 fFEE 4 1A

TRIEEE - (AN TE AR HVIERE TR FERE SRS ) - (O THEYERE) - 2025
FEH 9 -

B~ TTRERR - ZEI - (B EIHRYERE 1 1O BRRE] 4.0 IR AV L) - (IR
) 0 2022 FFEEE 2 F
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ERIEFETEH WiseNews

SR ET IR FREEPEA - B R aEE S EE - PN RE T RRENE
e LRI -

WiseNews is an electronic database daily updated with articles of newspapers, periodicals
and electronic media from such regions as the Chinese Mainland, Hong Kong, Macao and
Taiwan for online reading and search of information by readers.

{HH FH S Location:
1. FrEEEANILEEE (REVEEEEFRYM All Libraries (excluding mobile libraries)

(ATEF NG SURERAM BEEHE IS, SHERTEEH) - (EHUESHE) -
2025410 H 17 H - H A09 ©

(ALJRgEAEESE AUmAl Rt ) - (CCE#HR) - 2024 F9H 1 H - H AR -

(ITHBEEIRIT Ry R ALESHEEE AR ) - (RAERRUSHIELE) > 2025 9 H 17
H e H A03 -

(EHFEMEFIREC hFEFTIEKE) - (BEEMIEE T 2024 48 A 17 H < H A005-012

(ERESREERTE RS ER) - () »2025F 105 15H - H
P03 -

(B5t BREBGHAED JSeR&E) - CRFIH#S) 20255 12 H20H - H A26 -
(BT BHTER Lady Gaga #55) o (BALEHR) > 2024 E5H27H - HAIO-
T2 (BFSRERRE) o (FEEHR) - 2025F5HOH - HAQ -
FHE o ("ALERE R BEEWE M) o (EIHIR) > 2025F 12 H20H - H 06 -
STRE - OREEEFEANE? ) o (aFam i) M ) ~2024F1H21H -

BRZZGE - (FEmE 2030 AYRERITHHE: e BEbtsd Tt U, ) - (BEE) 2025 F 8
HSH - HP012-013 -

BRORZ o (BFAURB R TERES S © (HEATEIscR) © (am730) » 2024 F2 H 6 H -
H A9 -

sk o ([P ESHTREE ) o (HHHER) - 20257 H 12H - HCOS -

Al o (DUBRMSIEME) o (am730) - 2025410 H 14 H - H ALO ©
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https://www.hkpl.gov.hk/tc/e-resources/e-databases/keyword/wisenews/all/1

R - (BHEE) - (B#R) > 20243 H2H - HC0S -

B - (CEEHEHRE REEZET ) o (RHEH) 2025 F 12 H16H - H02 -
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OmniFile Full Text Mega

OmniFile Full Text, Mega Edition 22 0AEAINFEE IR & TRk E 1994 G LUAK H R Y
3100 {3 FIFIHICEE S > LUK 5 1982 SEHRARAVAT 5100 {3 HIPJR A B HEZANZ S| - Bkl
LR EE AR ~ Eilr - #05 ~ SRR ~ A - (bR RIRES S -

OmniFile Full Text, Mega Edition provides a wide range of research resources. It contains
full text of articles from over 3,100 publications dating back to 1994. It also contains
abstracts and indexing from nearly 5,100 publications as far back as 1982. The subjects
covered include applied sciences, art, education, humanities, law, social sciences and
technology, etc.

{HFHEL Location:
1. &4 Remote Access
2. FTEEBAHEEEZE (REiEEEEFRSM All Libraries (excluding mobile libraries)

Adamson, Brent. “Traditional B2B Sales and Marketing Are Becoming Obsolete.” Harvard
Business Review Digital Articles, February 1, 2022, 1-8.

Fulgoni, Gian M., Raymond Pettit, and Andrew Lipsman. “Measuring the Effectiveness of
Branded Content across Television and Digital Platforms: How to Align with
Traditional Marketing Metrics While Capturing What Makes Branded Content
Unique.” Journal of Advertising Research 57, no. 4 (December 2017): 362-67.

Grewal, Dhruv, Cinthia B. Satornino, Thomas H. Davenport, and Abhijit Guha. “How
Should Gen Al Fit into Your Marketing Strategy?” Harvard Business Review Digital
Articles, March 24, 2025, 1-12.

King, David Lee. “Al and the FUTURE OF MARKETING.” Computers in Libraries 45, no.
9 (2025): 25-28.

Mallory, Tim, and Jeff Kleingartner. “Multi-Media Marketing with New and Traditional
Media.” PNLA Quarterly 76, no. 1 (2011): 74-81.

Meyerding, Stephan G.H., and Clara M. Mehlhose. “Can Neuromarketing Add Value to
the Traditional Marketing Research? An Exemplary Experiment with Functional

near-Infrared Spectroscopy (FNIRS).” Journal of Business Research 107 (February
2020): 172-85.

Zhang, Haili, and Michael Song. “How Big Data Analytics, Al, and Social Media Marketing
Research Boost Market Orientation: Companies Can Use Big Data Analytics, Artificial
Intelligence (AI), and Social Media Marketing Research to Increase Market
Orientation.” Research Technology Management 65, no. 2 (2022): 64-70.
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https://www.hkpl.gov.hk/en/e-resources/e-databases/keyword/OmniFile%20Full%20Text%20Mega/all/1
https://www.hkpl.gov.hk/en/e-resources/e-databases/keyword/OmniFile%20Full%20Text%20Mega/all/1

ProQuest Business Collection

BEZF E R B 2 B ProQuest p2E M A AE BRI BEAS SR » FRESBEpEE M AL AT ~ 22
fliram e TAE SRRSO - BREEEHY) - SUTeHeE « i kLT -
It combines the seven most popular ProQuest business and financial databases, which
contain journals, scholarly dissertations and working papers on business and economics in
full text, as well as trade publications, market research reports, analyst reports, and leading
business journals.

{5 FHh%E Location:
1. K OHH#4ER Remote Access
2. FTEREANILEEE (RENEZEEERRSN) All Libraries (excluding mobile libraries)

Afags. "How Al is Revolutionising Content Marketing with Speed and Insights." Afags!
(Dec 31, 2024).

Bhayani, Sanjay and Nishant V. Vachhani. "Internet Marketing Vc Traditional Marketing:
A Comparative Analysis." FIIB Business Review 3, no. 3 (July 2014): 53-63.

Deak, Balazs and Istvan Szabo. Marketing Digital Shift: How has Traditional Marketing
Transformed into Digital Marketing and Why?. Piscataway: The Institute of Electrical
and Electronics Engineers, Inc. (IEEE), 2025.

Mukhopadhyay, Shameek, Rohit Kumar Singh, and Tinu Jain. "Developing Artificial
Intelligence Enabled Marketing 4.0 Framework: An Industry 4.0 Perspective."
Qualitative Market Research 27, no. 5 (2024): 841-865.

Peltier, James W., Andrew ]. Dahl, and John A. Schibrowsky. "Artificial Intelligence in
Interactive Marketing: A Conceptual Framework and Research Agenda: An

International Journal." Journal of Research in Interactive Marketing 18, no. 1 (2024):
54.

Siddiqui, Firdos Fatma. "Revolutionising Marketing with Generative Al Technology."
BVIMSR's Journal of Management Research 17, no. 1 (April 2025): 19-30.

Sumitha, K. "A Comparative Analysis of Artificial Intelligence in Marketing and
Traditional Marketing." International Journal of Business Analytics and Intelligence 10,
no. 1 (2022): 16-21.
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https://www.hkpl.gov.hk/en/e-resources/e-databases/keyword/newsstream%20south/all/1
https://www.hkpl.gov.hk/en/e-resources/e-databases/keyword/newsstream%20south/all/1

BT EE
Hong Kong Institute of Marketing
https:/ /hkim.org.hk/

HEANEBEEERAE - EAEHE T R TR E
The Office of the Communications Authority - Industry Regulatory Scheme for Marketing
Calls in the Telecommunications Industry

https:/ /www.ofca.gov.hk/tc/consumer focus/guide/others/telemarketing calls/sc

heme/index.html

George Mason University - "American advertising: A brief history"

https:/ /historymatters.emu.edu/mse/ads/amadv.html

Harvard Business Review - Marketing

https:/ /hbr.org/topic/subject/ marketing

Harvard University - Al Will Shape the Future of Marketing

https:/ / professional.dce.harvard.edu/blog/ai-will-shape-the-future-of-marketing /

Invest Hong Kong - Marketing & Advertising

https:/ /www.investhk.gov.hk/media/Qu4cokx3/ci-marketing-and-advertising.pdf

Marketing Museum - The History of Marketing

https:/ /marketing. museum / marketing-history /

Marketing Week

https:/ /www.marketingweek.com/

21


https://hkim.org.hk/
https://www.ofca.gov.hk/tc/consumer_focus/guide/others/telemarketing_calls/scheme/index.html
https://www.ofca.gov.hk/tc/consumer_focus/guide/others/telemarketing_calls/scheme/index.html
https://historymatters.gmu.edu/mse/ads/amadv.html
https://hbr.org/topic/subject/marketing
https://professional.dce.harvard.edu/blog/ai-will-shape-the-future-of-marketing/#The-Current-State-of-AI-in-Marketing
https://www.investhk.gov.hk/media/0u4cokx3/ci-marketing-and-advertising.pdf
https://marketing.museum/marketing-history/
https://www.marketingweek.com/
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For enquiries, please contact duty librarians:

ik Address:  FHAEH UL EE /2 S FEEE
Reference Library, 8/F & 9/F,
Hong Kong Central Library

FEaETel.: 2921 0222
BHHEFEmail: hkcl_ref@lcsd.gov.hk
4gh-Website:  www.hkpl.gov.hk/ask
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