o

".‘:.1\:-. -\-"; .:'-'; ;-:';.-;

.
.ll' r
' &'

a
Ty

&F = I;i'
City Hall Public L|brary

E JI%EJ 2008 fg&lﬁjﬁ; pud JPI
Selection of Articles on Business Opportunities for 2008 Olympics

VR <A - Z IR RGE > o (UNVEEEEY S 37386 8 0 2007 F 12 F] 5 FI
57 88-89 I -

= VRIS <PEEETIOSINE T RS > > GEIRHIFY) > 2007 & 11 AP 26 BT 5Y
17-18 FI -
(R PRIy - %[]E“f_J FH)

PR < BUEEIECE UL A > o (CHBATH - 2007 57 12 1] - 57 261-263
Fre

e any SIL R =2 S e aa S )
RS < PUEFSEM —B R R T > o (A FEEE) - 5T 246 1 - 2007
11 | 5 37 126-127 I -
<P 08 [RUERSIE Lenovo S i > o (FEERIEE) » 2007 # 10 ] 31 |1 57 120
Fre
(kPRI - SR )
A8 SERTEPE RS RS > o (B i) o AT 211 0 2008 F 1 F]
FYT0-7L 1 -
PP - <PRpRAORLERE > - CRFH ) - 2008 F 1 7] 21 [T BOA ! -
(1&*&[—E¥7}*[$[ ;f"ff[FEf:A Elﬁé]—y)
> IHRGECETIE PR AR T 2 > (Rl Y - A 211 #2008 £ 1
8-79 1 -

b > <P REEN() WERRGEREIE > o (BT R5) - A 211 3
008 & 1 k| » 5768-69 FI

FUE 0 & <“J’>ﬁﬁ§?£ﬁifﬁﬁﬂ” =B AR > (B f5) 57 211
EFJ’2008 15| > 3762-67 fI -

P <R HTE >  CIUSF f)  A5 2110 > 2008
1 b | > BV 72-73 F1

F'Fi% TGS I ERGE - > <<H'[ES“'}*4 a5 ) > R8T 211 1 - 2008
F 1 F[ > BYT4-T5 F1 o

g%
S



ﬁﬁﬁl s TR <= Zfﬁﬁrﬁﬁ‘ifﬁﬁ} ARG R > <<Hl[ﬁﬁz'r%§f§$§>> » 2008 F 1 5| 9 |1 - BO4
Fle

(LRl BUR[ 1)
Z PPl <08 JE Ef?,jj%ﬁ? NP ERER S o (pli 2 1) 0 2007 F Y 12 HY o BT 27-28

_"IO

(e Rl - IR = 2 2R )
<RI RS > 5 (FRNE) 0 2007 # 10 £ 5 10 5V 36 1 -
(R Rl ¢ RORI T )
.’%f‘ﬁ‘w;gz (FRIFL, <08 {ﬁiﬁ_r’%iﬂ]l@zliﬁjﬁﬁﬁﬁfﬁﬁ@EI}EJEIUE‘%%?“%\JFW‘L’> R )
ST 529 1] 2008 £ 2 F| 1 [T > 57193-194 F1 -
<i§tlﬂjﬁf§lﬁﬁ CRLRUT S SR A R e s SRR YRR SIS > o (1
S ) 0 AT 211 8 > 2008 1] 5 B 76 I -
HR o <o RS S — AR L R > o (TSI (B =P0) -
géfszpa‘jzﬁﬂ’a‘js4-ss%%o R PR R
(R FTRRI R ¢ LB 2 4 TR )
FE <Jfﬁ_l‘£_'3 o {1%%%? > s b () ) - 2008 & 1 7] 7 f1> 215 Fl e
(L el « SR TE)
1@%[ < FTREPE > - BPEERE) - ST 301 1 2007 F 12 4] 16 F1 - )
63 FI -
W <THRGE AR GRS > o (3 "H1) > 2008 F 5T 1 H > 57 100-101 fI -
< —& [ -~ —& [ F E
ety SR S| E e A )
[RlCE <jiﬁl¥ﬁ{§%‘75'iiﬁibﬁflfﬁn—ﬁﬁﬁﬁ %Hi'J‘iE‘i*Eﬁ> YA FERE) A 244 1
2007 & 9 F| > 5780-82 FI -

<R ¢ T ES (21 m;;[ﬁ9j$5%~jﬁ;%> » 2007 & 57 10 ] » 2007 & 10 *|
10 f1 5} 114-115 1 -
(L ERPRIh © ORI 91)

MR > <flr] 3 po s > o (i F?q?ﬁ%?)} » 2008 # 571 H > 57 31-32 F1 -
Ny SR SR B AR S L)

L <P RS BORARRS > o (IRIET) 2008 5 Y28 57 44-47 1 ¢
(L PRI DB 2 YR )

SIS R < PUHRHRITHR SR> > (TAZE ) > 2007 & 125 5 |1 5771
P

(it RYRI SR )
RS FR > <EEE RS o (T AZEH 4) 0 2007 # 12 5] S 1> Y74 1 -
(ELHTPRI ¢ BB 5iH)

e o b g SRR R R = S LRSS
axjgg,ﬂEJ » 2008 &+ 3 K] » 5‘j35_37—El .



BEH o<Wl FEY w&&-rmmmf“‘w;ﬁ> (il Fast) > 57 34 4 »
2007 & 10 F[ 1 |1 > 57 46-49 |

gl < PR QT L IR A > o (RIS 5T 37 ] 2008 & 17
1Fl > 5746-47 FI o

Y < EETESER >  (EPRILES) - A 3033 1 5 2007 & 8 F| 20 [ BT
18-19 F1 o

B < BRSSP 7 > (GEPSEE) 3033 ] 2007 8 £ 20

Fl> 5720-21 1 -

Gt B BUER
G vR SR

Effﬁ <l 1 [
= » Y T70-72 1 o

| EPEER > > GRS B ) > 2008 & 1 5] 22 [T 5k 5 -
?q—‘@ BUEY

PR RO > - (R k) > 3250 301 - 2008

7~

EE <KEYOEEEYT Team Visa JEHRA 574> - (94 H5k) - 7 244 11 2007
» 5784-88 FI -

el k,rﬂmmggﬂl*—””# o [ RO R R I A B S R E R > (5
T[]y » 2008 & 17| 14
(R el ORI TE)
AT <2008 PP —FIBIPAR R AU SN GAS > o Ceaplil] Y GEifEg i )) > 2008
FYT2W] > §YT70-73 1
(Co ey SIS SR B ARSI

> SPRSPTZRGEL (R B ORI —UPS - ESSEETE > o (D 0 2
1044 ] > 2007 & 11 *| 26 El » §7100-101 fI -

O <RI DRI RS> R - 20085 10 221
'ﬁl:fl)‘fjg
(L FRVRI T BT T 9)

BALFOUR, Frederik. Ambush In Beijing. Business Week, Issue 4076, March 24, 2008,
p.54-55.
(Retrieved from online database: Business Source Premier, EBSCOhost)

Brand awareness. China Economic Review Focus, December 2007, p.6-7.

BRYSON, Emily. What's on McDonald's Olympic-marketing menu. Advertising Age
(Midwest Region ed.), 79(9), March 3, 2008, p.10.
(Retrieved from online database : ProQuest 5000)

CALLICK, Rowan. Going for corporate gold : China special report - opportunities. The
Australian, April 08, 2008, p.4.

CAMBIE, Silvia... [et al.]. China goes for the gold. Communication World, 24(6),
November/December 2007, p.29-32.



CANAVES, Sky. Sportswear with designs on China. Wall Street Journal (Eastern Ed.),
251(66), March 20, 2008, p.B1-B2.
(Retrieved from online database: Business Source Premier, EBSCOhost)

CORTESE, Amy. A transformation in Beijing Olympics are catalyst for a business makeover.
International Herald Tribune, April 1, 2008, p.11.

DANIELS, Cora. Olympic trails: going for China's gold. Fast Company, Issue 118,
September 2007, p.27-34.

DE, Yongjian. The Olympics economic bonanza. China Today, 57(3), March 2008, p.41-43.

DE, Yongjian. The Olympics economic bonanza (II). China Today, 57(4), April 2008,
p.40-43.

LI, Yahong. Olympic merchandise: money, memories and memorabilia. China Today, 57(2),
February 2008, p.27-29.

LU, Angi. The year of the tourist: games and global greetings. China Pictorial, Vol. 717,
March 2008, p.50-53.

SLEIGHT, Chris. Regional report: China - Olympic challenges. International Construction,
47(1), January/February 2008, p.25-29.

Special report: Olympics - the main event. China Economic Review, 17(8), August 2007,
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Location:

Newspapers and periodicals: Newspapers and Periodicals Section
9/F., City Hall Public Library

E-news & E-journals: Online Databases workstations
10/F., City Hall Public Library
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