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Exhibition and Marketing
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2005 World Exposition Aichi Japan.

Hong Kong : Sandu Cultural Media (Hong Kong), [20057]

APPLEYARD, John.

How to exhibit at trade fairs : the complete guide to making
your company's next exhibition enormously rewarding.

Oxford : How To Books, ¢c2006.
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ARNOLD, Marlys K.
Build a better trade show image.
Kansas City, MO : Tiffany Harbor Productions, c2002.

CONWAY, Des.
The event manager’s bible : how to plan and deliver an event.
Oxford : How To Books, c2004.

EXHIBIT design : high impact solutions.
New York, NY : Collins Design, 2006.
[edited by Bridget Vranckx]

HOYLE, Leonard H.
Event marketing : how to successfully promote events, festivals,
conventions, and expositions.
New York : J. Wiley, 2002.

MAITLAND, lain
How to plan exhibitions.
London : Cassell, 1997.

MIKUNDA, Christian
Brand lands, hot spots, and cool spaces : welcome to the third
place and the total marketing experience.
London ; Sterling, VA : Kogan Page, 2004.

SISKIND, Barry.
Powerful exhibit marketing : the complete guide to successful
trade shows, conferences and consumer shows.
Mississauga, Ontario : J. Wiley & Sons, ¢2005.

STEVENS, Ruth.
Trade show and event marketing : plan, promote & profit.
Australia : Thomson, c2005.
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ProQuest 5000

ProQuest provides the researchers different publications in multiple fields,
from arts, literature, and social science to general reference, business,
science, technology, and medicine. It includes digital newspaper archives,
periodical databases comprising the output of more than 10,000 titles, while
5,400 of them are in full text.

Selected articles on Exhibition and marketing:

“Conferences and Exhibitions: Planning makes Perfect”, Marketing
Week, London: Jul 13 2007, p 29.

Conference Swag, Goodies, Tchotchkes, and Collateral Materials.
“Marketing Information, Services, and Products”, Online, Medford:
Vol. 33, Iss. 3, p 24-26.

Ken Ryan, “Home Channel News”, New York: May 4, 2009. Vol. 35,
Iss. 6; p.19.

Marketech Inc. “Marketech Set to Unveil New Training Program to
Maximize Trade Show Exhibiting Efforts”, Pharma Business Week,
Atlanta: Mar 30 2009, p 1951.




Business Source Premier Via EBSCOhost

A scholarly business database covering over 9,000 full-text journals and
periodicals on marketing, management, economics, finance, accounting and
other business subjects. It offers indexing and abstracts for the 350 most
important scholarly journals back to 1965 or the first published issue.

Selected articles on Exhibition and marketing:

“Event Solutions: Q&A”, Event, April 2009, p 61.
Lerwill, Ben, “Expect the Unexpected”, Event, Jun 2009, p 49-50.

Lippman, Sam, “Take Your Convention and Expo from Good to Great”,
Associations Now, Apr 2009, Vol.5, Iss.4, p 40-45.

Scott, David Meerman, “The Conference Starts Before Anyone Shows
Up”, EContent, Apr 2009, Vol.32, Iss.3, p 48.

Weisgal, Margit B., “Are Your Exhibitors Happy?” Association Now,
Jun 2009, Vol .5, Iss.7, p 53-57.

Withee, David, “Do You Want Me to Exhibit or Don’t You?”,
Association Now, Jun 2009, Vol.5, Iss.7, p 54-55.




Omnifile Full Text, Mega Edition

A database combining wide-ranging content from 11 Wilson databases and it
contains full text of articles from over 2,230 publications as far back as 1994.
It also contains abstracts and indexing from nearly 3,600 publications as far
back as 1982. The subjects covered include business, humanities, general
science, education, social science, art, applied science and library and
information science, etc.

Selected articles on Exhibition and marketing:

Biba, Erin, “More to Publicity than a Great Booth”, B to B, Oct. 2006, Vol.
91, No. 13, p14.

Biba, Erin, “Reimagining the booth experience”, B to B, Apr. 2008, Vol.
93, No. 5, p15.

Booker, Ellis, “Event Expectations”, B to B, Mar 2009, Vol. 94, No. 3, p 8.

Mapes, Stephen, “Creating a Buzz on the Convention Floor”,
Pharmaceutical Executive, Jan. 2008, Vol. 28, No. 1, p68-9.

Swanson & Himes, “Publishing the Photography Book: The
Importance of Publicity”, Photo-Eye Booklist, Vol. 28, No. 1,
p44-9.
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The CAJ offers full-text and full-image access to over 8,000 serials published
in China in the fields of science and engineering, agriculture, medicine and
hygiene, humanities, economics, politics and law, education and social
sciences, electronics and information science. Articles are mainly written in
Chinese and only some of them are English articles.
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The databases offer full-image access to over 70,000 dissertations from 600
academic institutions in China starting from 1999 onwards. The database is
divided into 10 series according to the subjects of the dissertations and our
libraries have subscribed to 4 of them:

Humanities (available at Hong Kong Central Library), Education and
Social Sciences (available at Hong Kong Central Library and Kowloon
Public Library), Economy and Management, and Politics/Military
Affairs/law (available at Hong Kong Central Library and City Hall Public
Library).
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A _FErE Web Resources

FIBSIEL ] I?EﬂFﬁIE,TL\ F!,Fﬁ China Import and Export Fair
http://www.cantonfair.org.cn/

FI 1 Ay PO 257 7

http://www.expo-china.com/web/center/index.aspx

FITBSI%9t #7 BAFl 1= China Foreign Trade Centre
http://www.cftc.org.cn/cn/

F’}:I“‘t[;l Fi%Y BLF[1- Taipei World Trade Center
http://www.twtc.org.tw/

7 BHBTYF A meetTAIWAN

http://www.meettaiwan.com/

st 1 gﬂﬁ@ﬁ:i’ﬁﬁ@"‘ﬂl - LEADER UNIVERSITY MICE Research Centre
http /lwww.meet.leader.edu.tw/index0.htm

F,iﬁfll‘# W“{Tnf ﬁ@gﬁqﬁpﬂ |¥~L N F' | CMA Exhibition Services Ltd.
http://www.cmaesl.com.hk/

AT MR WENSAY GovHK (Trade Event Information
http://www.gov.hk/tc/business/global/trade/index.htm

Tf, @Eﬁjﬁﬁi’ﬁ{,g Hong Kong Exhibition & Convention Industry Association
http://www.exhibitions.org.hk/



ﬁﬁﬁi@ﬁ@%& rﬁ?ﬁ»g?gw’ﬁﬁﬁ,’ﬁﬁm ”Meetings and Exhibitions Hong Kong”
Office of the Hong Kong Tourism Board
http://www.discoverhongkong.com/tc/mice/index.html

BIFRFYF1-~ Hong Kong International Trade & Exhibition Centre (HITEC)
http://www.hitec.com.hk/tc/index.htm

BRSBTS The Bureau International des Expositions (International Exhibitions
Bureau)

http://www.bie-paris.org/

Alibaba-Global Trade Show
http://tradeshow.alibaba.com/

EIBTM - The Global Meetings & Incentives Exhibition
http://www.eibtm.com/

IMEX - the essential worldwide exhibition for meetings and incentive travel
http://www.imex-frankfurt.com/

IT&CMA and CTW Asia-Pacific
http://www.itcma.com.sg/

The Global Association of the Exhibition Industry
http://www.ufi.org/



